MANAGEMENT (PART TIME),
MASTER OF SCIENCE

The MiM curriculum is 30 credits. Students complete 22 credits of core
courses that build a strong foundation in key business areas, including
finance, strategy, leadership, analytics, and communication.

Program Requirements

Code Title Credits
Business Foundations

BU.510.601 Statistical Analysis 2
BU.120.601 Business Communication 2
BU.120.650 Business and Leadership Communication 2
Functional Core

BU.142.601 Leadership and Organizational Behavior 2
BU.150.620 Strategic Management 2
BU.210.620 Accounting and Financial Reporting 2
BU.220.620 Business Microeconomics 2
BU.231.620 Corporate Finance 2
BU.410.620 Marketing Management 2
BU.520.601 Business Analytics 2
BU.680.620 Operations Management 2
Electives 8

Select four of the following:
Al for Management Track

BU.520.710 Al Essentials for Business
BU.330.735  Responsible Al
BU.142.775 Machine Learning for Management
BU.330.760  Generative Al
BU.330.765  Al-Human Management
Analytics for Management Track
BU.510.650  Data Analytics
BU.520.650  Data Visualization
BU.510.615  Python for Data Analysis
BU.450.760  Customer Analytics
BU.610.760  Supply Chain Analytics
Leadership Track
BU.141.710  Effective Teaming
BU.121.610  Negotiation
BU.151.770 Power and Politics
BU.920.607  Competitive Strategy
BU.151.720  Corporate Strategy
Entrepreneurship Track
BU.232.745  Introduction to Angel and Venture Investing
BU.920.607  Competitive Strategy
BU.151.620  Global Strategy
BU.152.710  Entrepreneurial Ventures
BU.460.730 New Product Development
BU.920.609  Technology Strategy

General Electives

Management (Part Time), Master of Science 1

BU.003.925  Global Immersion: France - Strategic Brand
Management (Strategic Brand Management) 2
BU.151.770  Power and Politics
BU.142.720  Managing in a Diverse & Global World
BU.610.705  Crisis Management
BU.410.601 Marketing Research
Total Credits 30

! Asynchronous online sections of this course have a mandatory two-day

residency component, requiring real time, synchronous participation.
Onsite residencies are held at the Carey Business School's Harbor East
campus in Baltimore, MD.

Strategic Brand Management is a travel-based signature experiential
course to Paris, France. Part-time students enrolling in this course pay
tuition and associated travel fees listed in SIS. Pre-departure sessions
and in-person travel is required for this course.



